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Learning Objectives

Discuss the knowledge and skills that youth
need to take action

Provide hands on examples of skill
development

Provide examples of how youth can take action
to create environmental change

Share resources that you can use when you get
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Office: 603.516.3279
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2010 Service to Science TA
selection as a promising practice

2011 Service to Science capacity
building Grant Award

2013 Placed on NH’s list of
Evidence-based Programs
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Developed Pre/Post Survey Instruments
Established a control group

Parent Surveys

~ocus Groups

Presentation Skills Evaluation

Selected 4 replication sites to participate in
the evaluation process
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Fidelity ok Replication

Developed tools to aid replication:

Fidelity Checklists

Toolkit
- e I
TA & Training S —

~
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Intramural
VS.
Varsity Team
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https://www.youtube.com/watch?v=M0nzHlE7J0Q&list=UUvWl-E2KlnnAQxF7K5A7AzA�

Types ok
Knowledgeland Skills

Drug Information
Presentation Skills
Media Production
Working with the Press
Activism Skills

Policy Change

Pop Culture Influences
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Presentation Skills

3. Animation of Voice
Five Techniques:

Spacing/Pauses
Emphasize Words
Vary Speed
Stretch Words
Vary Pitch



Presentation Skills

Emphasizing Words:

=Helps to convey the meaning of
what you are trying to say

* Makes what you say more
interesting to listen to



Example Demonstrated

I'm taking all their keys away to
make sure they don't drink and
drive.

I'm taking all their keys away to
make sure they don't drink and

drive.



Applied SKkills

Department of the Treasury
Internal Revenue Service

Organizations in this category should consult appropriate
state officials to determine their specific filing

requirements.
QOrgani; that are eligible to receive tax deductible
contributi are listed in Publication 78, Ci lative List

2002

Returns for
Organizations Exempt
From Income Tax

Under Section 501 (c)3) of the
Internal Revenue Code (Other Than
Private Foundations as Defined in

Section 509(a)) or Section 4947(a)(1)
Nonexempt Charitable Trusts

g urge you to respond promp’
This package contains the following forms and related \/misging information.

instructions:
Form 990-EZ Form 990-T Form 8868
Form 990 Form 990-W
Schedule A (Form 990 or 990-EZ)
Schedule B (Form 990, 990-EZ, or 990-PF)
Al forms are placed in the center of this package for easy
removal. Also enclosed is a completed sample Form 990
and Schedule A (Form 990 or 990-EZ) with supplemental
instructions.

Form 990-EZ is anclosed for use by organizations with
gross receipts less than $100,000 for the year and total
assets less than $250,000 at the end of the year. These
smaller organizations will find this form easier to complete
than Form 990.
anization is not required to file Form 990, or
Form 890-EZ, with the IRS if its gross receipts normally
are not more than $25,000. State filing requirements may
differ: therefore, the organization may still be required to
file Form 990, or Form 880-EZ, with one or more states
even though it is not required to file with the IRS.

‘
of Organizations described in Section 170(c) of the
internal Revenue Code of 1986. An organization may be
remaved from the listing if our records show that it is
required to file Form 990, or Form 990-EZ, but it does not
file a return or advise us that it is no longer required to
file. However, contributions by the general public to such
an organization may continue to be deductible until the
IRS publishes a notice to the contrary in the Internal
enua Bulletin, .

The IRS will assess penalties for an incomplete or
incorrect return. Organizations that do not file a complete
return will receive a letter requesting the missing
information. If missing or correct information is not
furnished or reasonable cause is not established, the
organization will be assessed the $20 per day penalty
under section 6652(c)(1). Accordingly, we caution you to
make certain that the return is complete and correct and
tly to any letter requests for

—

An organization must:
' Make its Form 980, or Form 9980-EZ, and its exemption
application, available for public inspection, including all
attachments and schedules, but note the public
inspection requirements for Schedule B (Form 990,
990-EZ, or 980-PF), Schedule of Contributars.

» Provide a copy without charge, other than a reasonable
fee for reproduction and actual postage costs, of all or
any part of any application or return required to be made
available for public inspection, to any individual who
makes a request for such copy in person or in writing.
See General Instruction M.

 Fulfill the requirements for a properly completed return.
See General Instruction W.

Payments to Victims of Terrorism. If your organization
made payments to victims of terrorism under the terms of
section 104 of the Victims of Terrorism Tax Relief Act of
2001, you must specifically describe these payments in
your narrative of Program Service Accomplishments on
Part ill of Form 990 or 990-EZ. If the IRS needs more

information concerning these payments we will issue

further guidance.

Internal Revenue Service

Rancho Cordova, CA 95743-0999
the prepa

Prevention Material

Peel off the label and place it in the
or Form 880-EZ, you file. If 50

WADC-9989
give the preparer the preadd:
rer to use them. Make necessary corrections on the label

—
Official Business
Penaity for Private Use, $300

address area of the Form 890,
meone else prepares the return, please
ressed label and the envelape and ask

PRSRT STD
Postage and Fees Paid

Internal Revenue Service
Permit No. G-48

Boring Material

:T:gﬁ%?ﬁ'e“mﬂ Game g E
BY: Mad
DATE: March 2 ess Productio

005 ns of D
%f}ggRDED: 2000 " oVer Youth to Youth
TARGET AUDIENCE. ool USe
FORMAT: radio psa L‘“é!;"?;'li’ﬁé‘é

Pening sound eff 1: 5t Q/doors closir
(o] effect: Car start /daors clog ai

MOM: OK ki r .
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KID#2: 'mbaredt
KiD#1: g T me!
let's playa guessing game!
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You kids come up with this stuff.



Types okt Action

Education
Community Awareness
Policy Change
Media
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Presentation

(5 Module 3A-2

8 Things the Alcohol Industry




Party Host Law




Policy Change

Henry Law Park
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Community Awareness
Module 3C"6

Zombie Project
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Community Awareness
5 Module 3D"

Logo Lampoon
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Brain Campaign Message

Alcohol affects ALL parts of your brain.
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When it comes to Grey Matter,
it ALL Matters.

For more information on Alcohol and the Brain visit www.DoverCoalition.org
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Alcohol and Youth Dorn’t Mix

Teens may look mature - but their brains
are still growing and developing until age 25.

Alcohol can permanently
affect a brain’s
development,

as well as mess up
the part of the brain
that is responsible for
judgment, _
impulse control f

and risk taking. / }("’ }ﬁ al

Alcohol can help teens make the

dumbest decisions of their lives.
winnw. DoverY outh.com
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Street Activis




Alcohol affects ALL parts of your brain.
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When it comes to Grey Matter,
it ALL Matters.

For more information on Alcohol and the Brain visit www.DoverCoalition.org

Alcohol and Youth Don’t Mix

Teens may look mature - but their brains
are still growing and developing
until age 25.

Alcohol can permanently affect a brain’s devel-
opment, as well as mess up
the part of the brain that is responsible for
judgment,
impulse control
and risk taking.

B0
Alcohol can help teens make the

dumbest decisions of their lives.

For more information on Alcohol and the Brain visit www.DoverCoalition.org
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Resources

Training and Technical Assistance
Webinar Series and customized web training
On-site training/Conference Support

_ \/ ‘
Our other resources ?ERAMPSEWRB *
Toolkit ' Iout‘h exouth "

'3
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The Toolkit

The One Voice Youth Empowerment Toolkit:
— It’s a toolkit...
— Not a curriculum

Dover Youth to Youth Presents the ‘
ONE Voice
YOuTH
EMPOWERMENT
TOOLKIT
ONE VOICE

: . YouTH
exout.n ; EMPOWERMENT




A Tour of the Toolkit

e Introduction
e Getting Started (Part 1)
* Modules covering Knowledge & Skills
e Modules for Action (Part 3)
e Evaluation information (Part 4)
* Appendix
— Appendix G: commercial DVDs

e Flash Drive (currently almost 10 gig of content)
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